Trustee Role Description – Media & Marketing Lead
Neil’s Hugs Foundation
About Us
Neil’s Hugs Foundation is a compassionate, community-driven charity providing support, care, and practical help to individuals and families during difficult times. We are committed to raising awareness, building connections, and making a meaningful difference.

Role Overview
We are looking for a creative and enthusiastic individual to join our Board of Trustees as a Media & Marketing Lead. This role is key to increasing awareness of our work, growing our audience, and strengthening our public presence.
As a Trustee, you will contribute to the overall governance of the charity while leading on our marketing, communications, and media strategy.

Key Responsibilities
Media & Communications
· Develop and deliver a clear marketing and communications strategy
· Manage or oversee the charity’s social media channels
· Create engaging content (posts, stories, campaigns) to raise awareness
· Promote the charity’s activities, events, and impact
Brand & Awareness
· Ensure consistent use of the charity’s branding and messaging
· Identify opportunities to increase visibility in the community and beyond
· Support storytelling that highlights the charity’s impact
Public Relations
· Build relationships with local media, partners, and supporters
· Support press releases and media coverage opportunities
· Help promote key campaigns and fundraising initiatives
Trustee Duties
· Contribute to strategic decision-making and governance
· Act in the best interests of the charity
· Attend Board meetings (typically monthly)
· Work collaboratively with other Trustees and volunteers

Person Specification
Essential
· Experience or strong interest in marketing, social media, or communications
· Creative thinking and ability to generate engaging content
· Good written and verbal communication skills
· Passion for the charity’s mission and values
Desirable
· Experience in digital marketing, PR, or branding
· Knowledge of social media platforms and tools
· Experience in the charity or voluntary sector
· Basic design skills (e.g. Canva or similar tools)

Time Commitment
· Approximately 4–8 hours per month
· Attendance at monthly Board meetings, usually online with occasional in person meeting
· Flexible additional time for campaigns or promotions

What You’ll Gain
· Experience at Board level within a growing charity
· The opportunity to shape and lead marketing strategy
· A chance to build your portfolio and make real impact
· Being part of a passionate and supportive team

Recruitment Advert
Trustee (Media & Marketing)
Neil’s Hugs Foundation | Volunteer Role
Are you creative, passionate about storytelling, and want to use your skills to make a difference?
Neil’s Hugs Foundation is looking for a Media & Marketing Trustee to help us grow our reach and share our impact with the wider community.
What you’ll do
· Manage and grow our social media presence
· Create engaging content and campaigns
· Help promote events, fundraising, and key initiatives
· Increase awareness of the charity’s work
We’re looking for someone who:
· Has an interest or experience in marketing and communications
· Is creative and full of ideas
· Communicates clearly and confidently
· Wants to make a meaningful difference
No previous Trustee experience is required — just enthusiasm, creativity, and commitment.
Time commitment
Flexible, around 4–8 hours per month, including monthly meetings
Location
Flexible / remote (with occasional in person meetings if needed)

👉 Join us and help tell our story, grow our impact, and reach more people who need support.
To apply or find out more, please contact:
[Insert contact details/email]

